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ENGLISH VERSION

1  Multiple Choice Questions 20
(1) Retailing is concerned with the _ P of Marketing.
(A) Product (B) Physical Evidence
(C) Process (D) Place

(2) Retailing involves

(A) Purchasing Goods from the Manufacturer and

selling to other middlemen.

(B) Selling the goods or services to the ultimate

consumer.

(C) Purchasing Goods and Services from dealers and

selling to wholesalers
(D) None of the above
(3) Which of the following is/are a function of retailers ?

(A) Breaking the Bulk

(B) Providing an assortment of product or services to

customers.
(C) Holding Inventory
(D) All of the above
(4) Which of the following is not a Retailer Growth Strategy ?
(A) Retail Format Development
(B) Market Expansion
(C) Diversification
(D) Market Skimming
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(5) Raymond (Park Avenue) and Music World are examples
of

(A) Departmental Stores (B) Discount Stores
(C) Specialty Stores (D) Hyper Markets

(6) An organization (other than a co-operative_ with ten or

more branches is defined as
(A) Independent Trader
(B) Retail Chain Stores
(C) Discount Store

(D) Specialty Store

(7)  Which of the following is not an example of Non-Store
Retailing ?

(A) Mail Order (B) Dairect Selling
(C) Automatic Vending (D) Franchsing

(8) Which of the following are methods of Trade Area
Analysis ?

(A) Using Checklist

(B) Using Census Data

(C) Survey of Buying Power
(D) All of the above

(9) In retailing terminology, the best location for a particular

kind of store is known as

(A) Fifty Percent Location
(B) Hundred Percent Location
(C) Ideal Location

(D) None of the above
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(10) Which of the following is not a Store Exterior Design

Decision ?

(A) Floors and Carpeting
(B) Signs

(C) Windows

(D) Entrances

(11) Every store has a “look” a physical layout, its “colours”,

sounds, and even its “scent’. These elements constitute

a store’s
(A) Layout (B) Transition zone
(C) Atmosphere (D) Brands

(12) ERP stands for
(A) Entity Record Planning
(B) Enterprise Resource Planning
(C) Evening Record Plan
(D) Emergency Resource Planning

(13) Which of the following is not a type of Retail Organization

Structure ?

(A) Target Structure

(B) Geographical Area Structure
(C) Functional Structure

(D) Product Structure
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(14) Which of the following is not an essential attribute of

an effective retail buyer ?
(A) Qualification
(B) Product Knowledge
(C) Analytical Excellence
(D) Rigidity
(15) Which of the following is/are Sources of Retail
Merchandise ?

(A) Manufacturers (B) Importers

(C) Agents (D) All of the above
(16) EDLP stands for :

(A) Ever Day Low Pricing

(B) Exceedingly Drop Low Pricing

(C) Every Day Light Pricing

(D) Every Day Low Pricing

(17) Which of the folowing is not a method of Merchandise
Control ?

(A) Unit Stock Control

(B) Financial Stock Control
(C) Premium Stock Control
(D) Combination Control

(18) Which of the following is not one of the Pricing Tactics

in Retailing ?
(A) Odd/Even Pricing (B) Coupons

(C) Rebates (D) Mark Up Pricing
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(19) Multi-Level Marketing is a form of :
(A) Store-Retailing
(B) Non-Store Retailing
(C) Wholesaling
(D) None of the above

(20) Which of the following is not a major function of a Retail

Store Manager ?

(A) Customer Relationship Management
(B) Store Image Development

(C) Manufacturing

(D) Alternate Strategy Development

2 Define Retailing and explain the functions of a retailer and 12
the importance of retailing in the Indian Economy.
OR
2 Differentiate between Discount Stores and Departmental 12

Stores and describe the features of Multiple Chain Stores.

3  What do you understand by Generator Stores ? What 12
type of Generator Store will be suitable for a super market ?
OR

DJJ-002-002406] 11 [ Contd...



3  Explain the factors affecting the selection of a Region/Market 12

Area and Trade Area. Also explain the features of a 100%

location.
4  What are the key considerations for desinging a store 13
layout.
OR
4 (a) Describe the importance of display as a Promotional 6
Tool.
(b) Demonstrate the methods of improving the store’s 7
image.

5  Explain the importance and factors affecting and methods 13
of Store Merchandise Control.
OR
5  Explain the factors affecting the designing an organization 13

structure of a Retail Store.
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